The State Of
Made For Advertising Inventory
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The Supply Landscape
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Jounce Supply Segmentation

Supply chains that introduce unnecessary hops between the marketer
and the publisher

Rebroadcasting

Maximally direct supply chains that lead to chronically non-viewable ad
placements

Cheap Reach

Maximally direct supply chains that lead to user-hostile advertising
experiences

Made For Advertising

Maximally direct supply chains that lead to inventory with a proven
ability to influence consumer purchase decisions

Premium
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Jounce Supply Segmentation

Made For Advertising

Maximally direct supply chains that lead to user-hostile advertising
experiences
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MFA Growth

MFA Share Of Web Auctions
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Ad Arbitrage
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Christopher Eubanks hoping to ‘ride this
momentum out’ as his dream Wimbledon
run comes to an end
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Ad Arbitrage

©¥ Sports Football
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More Flavor. Less Labor. Perfect Dishes Made Simple

A back-of-house, hand-breaded look and taste—without the  Tender perfection. Tyson Red Label® Precision Cooked™

waste., Sous Vide Chicken Breast Filets. For memorable menu...
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Ad Arbitrage
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Ad Arbitrage
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Misleading Content Formats

Direct Navigation
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After Engineers Drained The Niagara Falls In 1969,
Observers Made A Stomach-Churning Discovery

By Sizi Marsh

It's June 1969, and a team of enginaers has succesded in a Herculean task.

Against the odds, they have stemmed the flow of Niagara Falis, silencing one of
the most famous attractions on planet Earth. But as the water dries up for the first
tima in theweande of veare a cacrat ie ravaalad an tha eks balow And it'e a tnube

SEARCH

Q

Click From Paid Advertising

The Cacilac CTS Set To Amaze

0ak Island Mystery Was Solved

Open

AD REMOVER ‘

Add the browser extension to block ads today!

Atter Engineers Drained The Niagara Falls In 1969,
Observers Made A Stomach-Churning Discovery
By Suzi Marsh Q o @

ot i Click to find out more about a new promotion

21 Of The Queen's
Most Bizarre Possessions
Are Shocking People

DeepSee Misleading Content Formats Blog Post, August 2021
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https://deepsee.io/blog/2-tales-one-site-how-arbitrage-sites-manipulate-metrics
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Media Metrics

CPM Viewability vCPM
Display
$5.12 45.2% $11.35

Video

$8.78 58.7% $14.95

. Made For Advertising websites All other websites

Jounce Media Monthly SPO Report, August 2021
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https://jouncemedia.com/research-portal/monthly-spo-reports-blog/august-2021
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MFA Growth
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MFA Growth
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Business Metrics
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Jounce Media Monthly SPO Report, May 2022
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https://jouncemedia.com/research-portal/monthly-spo-reports-blog/may-2022

Business Metrics
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https://jouncemedia.com/research-portal/monthly-spo-reports-blog/may-2022

Spend Estimates

Over $115M in ad spend identified on

MFA inventery cutperforms the DMB in terms of viewability, but this is at the cost of quality,

MFA inventory brand suitability and effectiveness
iqui i 7.8%
[e],] uv.erqge. Eblqmty. clients globally spend ciobar VA Dig ol Mecho Benchmork 3%
of their programmatic budget on MFA obal
inventory; in the US this is 9.8%
Us WFA Digital Media Benchmark 64%
—
l uK WHFA Digital Media Benchmark 63%

S ‘ i

= ©

On average, Ebiquity clients globally spend 7.8%

of their programmatic budget on MFA
inventory; in the US this is 9.8%

Ebiquity Tackling Responsible Media Report, July 2022
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https://ebiquity.com/news-insights/guides/tackling-responsible-media/
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Traffic Sourcing

Estimated Share Of MFA Bid Requests By Traffic Source
Other Sources

Paid Search
Primarily Google

Display
Primarily Google Ads

Social Media ——
Primarily Facebook,
also Twitter and Pinterest

Content Recommendations
Primarily Outbrain and Taboola

Jounce Media Monthly SPO Report, October 2022

@mnugf 19



https://jouncemedia.com/research-portal/monthly-spo-reports-blog/october-2022

Traffic Sourcing

< https://techytwist.com/famous-f... Share

Drake Is Latest Celeb to Be X
eoe ¥ Hit With Object While
K Performing

Green Pepper Mood
J Sponsored
ID: 684082550213925
"My father’s legacy gave me a path, but also made
me have to work harder to prove myself" The
industry knows what it likes, so when a talented
\2

man has a son, he is likely to walk in his father’s

footsteps.

Find your .com,

~$0.05 cost per click pay as low as $2.99"

Find Your Domain
*Sea terms on site.

The Most Famous Fathers and Sons in Learn More 3
Hollywood Doorway
to Boston ‘

@JO%@CE



MFA Growth

MFA Share Of Web Auctions

30%

25%

20%

15%

10%

5%

0%

Vv Vv v v Vv Vv Vv Vv v v v v v v
N W W N N W W W N W W W N W
) A Q N B A Q u A Q N tx A

@EM&E

21



MFA Growth

MFA Share Of Web Auctions

30%

25%

20%

15%

10%

5%

0%

Vv Vv v v Vv Vv Vv Vv v v v v v v
N W W N N W W W N W W W N W
) A Q N B A Q u A Q N tx A

@EM&E

22



MFA Growth

MFA Share Of Web Auctions

30%

25%

20%

15%

10%

5%

0%

Vv Vv v v Vv Vv Vv Vv v v v v v v
N W W N N W W W N W W W N W
) A Q N B A Q u A Q N tx A

@EM&E

23



Carbon Emissions

Weeding Out Waste and
Reducing Advertising Emissions

THE CARBON IMPACT OF MFA

A joint study by Ebiquity revealed a concerning trend in the
advertising industry: Made-for-Advertising (MFA) sites.
These sites, characterized by high-density advertisements,
highly paid inbound traffic, and clickbait content, are costing
advertisers a significant chunk of their budget. Between
January 2020 and May 2022, a staggering $115 milion was
spent on MFA inventory.

The implications of MFA sites extend beyond financial
waste. They also contribute to a higher carbon footprint

due to the reseliing and ad bombardment, while offering little
to no effectiveness in return. The environmental impact,
coupled with the frustration experienced by users,

calls for a united front against MFA practices.

GOING GREEN MEDIA

To address this issue, brands, agencies, publishers, and ad
tech companies can shift spend to avoid Climate Risk

IV i/or to favor Gi lia, 0,
:use}ra‘:r?;yb;n;:clze: gy e;:;‘;::s ;s:gl{aezc.)g:ivemsers M FA Inventory has 13' 21 AJ GLOBAL AVERAGE
utral it e ics, H H i
Whieduchng i carbon amissons assoctec i higher carbon emissions 514.8 gco.pm
i than the global average.

Action against MFA sites is both necessary and timely. The
data s clear: by prioritizing environmentally conscious
advertising practices, the industry can improve campaign
performance without compromising user experience. It's
time to take a stand against MFA, misinformation, and
wasted resources, and to work together to create a more
sustainable and effective advertising ecosystem.

Scope3 State Of Sustainable Advertising Report, Q1 2023
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https://h6w3mw87iyl.typeform.com/to/z0pJTDXU?typeform-source=www.scope3.com

ANA Report

Made for Advertising (MFA) Websites Represent
21 Percent of Impressions = Indicating Advertisers
are Not in Control of Media Placement Decisions

Made for Advertising (MFA) websites comprised a startling 21 percent of
study impressions and 15 percent of spend (analyzing a subset of data).

MFA Impressions MFA Spend
MFA
MFA
210/0 150/0
Not MFA Not MFA
79% 85%

ANA Programmatic Media Supply Chain Transparency Study First Look, June 2023

@Jogyc:ls
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https://www.ana.net/miccontent/show/id/rr-2023-06-ana-programmatic-transparency-first-look

MFA Growth

MFA Share Of Web Auctions

30%

A
25%
20%

4.5x

15%
10%
5%
0%
Vv Vv v v Vv Vv Vv Vv v v v v v v
N W W N N W W W N W W W N W
) A Q N B A Q N u A Q N tx A

@EM&E

26



MFA-Free Private Marketplaces

sharethrough

Sharethrough Press Release, June 2023

*OpenX

OpenX Blog Post, July 2023

Sovrn Blog Post, September 2023

@JOHHCE

Matic

PubMatic Blog Post, June 2023

nexxon

Nexxen Blog Post, September 2023

/A triplelift

TripleLift Blog Post, September 2023

I\Ilogni’re

Magnite Blog Post, July 2023

Yieldmo Blog Post, September 2023

media.net

Media.net Blog Post, September 2023
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https://www.sharethrough.com/news/cleaning-up-programmatic-sharethrough-first-ad-exchange-to-automatically-remove-high-carbon-and-made-for-advertising-sites
https://pubmatic.com/blog/advancing-responsible-media-by-removing-mfa-inventory-from-auction-packages/
https://www.magnite.com/blog/how-magnite-helps-buyers-navigate-made-for-advertising-to-drive-brand-impact/
https://www.nexxen.com/nexxens-stance-on-mfa-sites
https://yieldmo.com/yieldmos-stance-on-mfa/
https://www.prnewswire.com/news-releases/sovrn-ad-exchange-pmp-deals-now-100-mfa-free-301929431.html
https://triplelift.com/blog/triplelift-policy-on-made-for-advertising-mfa-sites/
https://www.media.net/media-net-reinforces-its-stance-against-mfas-in-its-exchange/
https://blog.openx.com/case-study-how-openx-increased-the-number-of-mfa-domains-excluded-in-direct-deals-with-miq-by-37-percent/

MFA-Free SSPs

TRUST X

TRUSTX sellers.json file

KARGC

Kargo Press Release, September 2023
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https://trustx.org/sellers.json
https://www.kargo.com/press-releases/kargo-is-industrys-only-scaled-100-premium-ssp-according-to-jounce-media

DSP Policies

nexxon

Nexxen Blog Post, September 2023

@JOHHCE

yahoo/

Yahoo Press Release, September 2023
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https://www.nexxen.com/nexxens-stance-on-mfa-sites
https://www.businesswire.com/news/home/20230918360380/en/Jounce-Media-Designates-Yahoo-Backstage-as-the-Open-Webs-Largest-MFA-Free-Supply-Source

Agency Policies

groupm-

M Press Release, August 2023
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https://www.groupm.com/newsroom/groupm-introduces-new-protections-against-made-for-advertising-domains/

3"d Party Measurement

|)\/ DoubleVerify

DV Press Release, September 2023
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https://doubleverify.com/newsroom/doubleverify-to-protect-advertisers-against-made-for-advertising-content-with-industry-first-holistic-solution/
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