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CTV App Categories: vMVPDs
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CTV App Categories: Free Ad-Supported TV
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CTV App Categories: Pre-Loaded EPGs
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CTV App Categories: Direct-To-Consumer
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CTV App Categories: Streaming Content
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12 app developers represent 66% of supply…

but are monetized by many sellers
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Distributor Auctions
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Content Owner Auctions
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Resold Auctions
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Who Are The Sellers?
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The sellers that control a large majority of CTV supply

represent a small minority of the bidstream
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