
0

The State Of

Made For Advertising Inventory



The Supply Landscape
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1.5 Million
websites, mobile apps, and CTV apps



Jounce Supply Segmentation
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Premium

Rebroadcasting

Made For Advertising

Cheap Reach

Supply chains that introduce unnecessary hops between the marketer 

and the publisher

Maximally direct supply chains that lead to chronically non-viewable ad 

placements

Maximally direct supply chains that lead to user-hostile advertising 

experiences

Maximally direct supply chains that lead to inventory with a proven 

ability to influence consumer purchase decisions
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Ad Arbitrage
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~$0.05 cost per click



Ad Arbitrage
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~$0.05 cost per click



Misleading Content Formats
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DeepSee Misleading Content Formats Blog Post, August 2021

Direct Navigation Click From Paid Advertising

https://deepsee.io/blog/2-tales-one-site-how-arbitrage-sites-manipulate-metrics
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Media Metrics
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$3.91

$6.58

$5.12

$8.78

Display

Video

CPM

57.6%

64.4%

45.2%

58.7%

Viewability

$6.79

$10.21

$11.35

$14.95

vCPM

Made For Advertising websites All other websites

Jounce Media Monthly SPO Report, August 2021

https://jouncemedia.com/research-portal/monthly-spo-reports-blog/august-2021
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Month-over-month 

decline from 18% to 12%
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Business Metrics
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Jounce Media Monthly SPO Report, May 2022

premium publishers that deliver outsize sales

https://jouncemedia.com/research-portal/monthly-spo-reports-blog/may-2022
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Jounce Media Monthly SPO Report, May 2022

premium publishers that deliver outsize sales

MFA publishers that do not

https://jouncemedia.com/research-portal/monthly-spo-reports-blog/may-2022


Spend Estimates
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Ebiquity Tackling Responsible Media Report, July 2022

https://ebiquity.com/news-insights/guides/tackling-responsible-media/
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Traffic Sourcing
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Estimated Share Of MFA Bid Requests By Traffic Source

4% 3%
6%

9%

77%

Social Media

Primarily Facebook,

also Twitter and Pinterest

Other Sources

Jounce Media Monthly SPO Report, October 2022

Paid Search

Primarily Google

Display

Primarily Google Ads

Content Recommendations

Primarily Outbrain and Taboola

https://jouncemedia.com/research-portal/monthly-spo-reports-blog/october-2022


Traffic Sourcing
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~$0.05 cost per click
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Carbon Emissions

24

Scope3 State Of Sustainable Advertising Report, Q1 2023

https://h6w3mw87iyl.typeform.com/to/z0pJTDXU?typeform-source=www.scope3.com


ANA Report
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ANA Programmatic Media Supply Chain Transparency Study First Look, June 2023

https://www.ana.net/miccontent/show/id/rr-2023-06-ana-programmatic-transparency-first-look
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4.5x



MFA-Free Private Marketplaces
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Sharethrough Press Release, June 2023 PubMatic Blog Post, June 2023 Magnite Blog Post, July 2023

Nexxen Blog Post, September 2023 Yieldmo Blog Post, September 2023

Sovrn Blog Post, September 2023 TripleLift Blog Post, September 2023 Media.net Blog Post, September 2023

OpenX Blog Post, July 2023

https://www.sharethrough.com/news/cleaning-up-programmatic-sharethrough-first-ad-exchange-to-automatically-remove-high-carbon-and-made-for-advertising-sites
https://pubmatic.com/blog/advancing-responsible-media-by-removing-mfa-inventory-from-auction-packages/
https://www.magnite.com/blog/how-magnite-helps-buyers-navigate-made-for-advertising-to-drive-brand-impact/
https://www.nexxen.com/nexxens-stance-on-mfa-sites
https://yieldmo.com/yieldmos-stance-on-mfa/
https://www.prnewswire.com/news-releases/sovrn-ad-exchange-pmp-deals-now-100-mfa-free-301929431.html
https://triplelift.com/blog/triplelift-policy-on-made-for-advertising-mfa-sites/
https://www.media.net/media-net-reinforces-its-stance-against-mfas-in-its-exchange/
https://blog.openx.com/case-study-how-openx-increased-the-number-of-mfa-domains-excluded-in-direct-deals-with-miq-by-37-percent/


MFA-Free SSPs
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TRUSTX sellers.json file Kargo Press Release, September 2023

https://trustx.org/sellers.json
https://www.kargo.com/press-releases/kargo-is-industrys-only-scaled-100-premium-ssp-according-to-jounce-media


DSP Policies
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Nexxen Blog Post, September 2023 Yahoo Press Release, September 2023

https://www.nexxen.com/nexxens-stance-on-mfa-sites
https://www.businesswire.com/news/home/20230918360380/en/Jounce-Media-Designates-Yahoo-Backstage-as-the-Open-Webs-Largest-MFA-Free-Supply-Source


Agency Policies
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GroupM Press Release, August 2023

https://www.groupm.com/newsroom/groupm-introduces-new-protections-against-made-for-advertising-domains/


3rd Party Measurement
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DV Press Release, September 2023

https://doubleverify.com/newsroom/doubleverify-to-protect-advertisers-against-made-for-advertising-content-with-industry-first-holistic-solution/
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